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Bridget Karidza, Rutendo Munyengwa, 
Natasha Muskwe & Noway Museba

T
his year as Moonlight we are 

ready for serious work from all 

our departments and we are 

determined to provide quality 

service and excellence.

We have also introduced a number 

of new products that are answering 

a lot of gap in our industry and as a 

exible organisation with people at 

heart we will continue to do our best 

until we achieve the brand of choice 

status. 



As  p a r t  o f  M o o n l i g h t ` s 

innovation strategy and its 

keenness to participate in 

social responsibil ity tasks, it has 

launched the student Funeral Scheme 

to cater for the welfare of students as 

well as bridge the gap between the 

school and families when tragedies 

strike.
Up to date many cases have been 

handled and continue to be 
handled.



W
e travelled to Bulawayo to attend the 

Zimbabwe National Army meeting 

where we intended to get some 

business in and 11 players attended namely 

Doves, Nyaradzo, ZimNat, Vineyard, Old Mutual, 

First Mutual, Foundation, Golden Knot, Fidelity 

and First Funeral. Total number of recruits at 

Imbizo Barracks where 1200 and Moonlight was 

allocated 400 recruits .

This is a positive milestones towards our goal of 

being the Funeral Service provider of choice.



A
s part of our corporate engagements 

Moonlight sponsored the just ended 

NAPH competitions. We have a keen 

interest in supporting social capital.

A healthy mind produces a healthy person and in 

turn a healthy country. It's a noble notion to 

support  schools  and our pupi l s  in  such 

endeavours .  NAPH s tands  fo r  Nat ional 

Association of Primary Heads.



Golf 

Real benets paid when you need them the most.



Enjoy Your Day
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